I believe that dubious claims, which cannot be substantiated by scientific evidence, would be better dealt with at the time the sponsor of the complementary medicine makes a marketing application, rather than by submitting complaints about its advertising some time later. Currently, sponsors are able to enter their own indications for their products on the Australian Register of Therapeutic Goods (ARTG). As long as the sponsor certifies that it has evidence to back its claims, the ingredients are on the Therapeutic Goods Administration (TGA) 'relatively low risk' list and the necessary fee has been paid, the automated system will list the product on the ARTG. Recent exposure of the ARTG to greater public scrutiny 4 has shown that dubious promotional claims are being entered on the ARTG at the time of listing. This practice should be reviewed.
In addition, a herbal product can be listed using evidence relating to other products. I believe that the TGA should only allow sponsors to do this once the products have been shown to be therapeutically equivalent. This is comparable to the requirement that generic copies of prescription drugs show bioequivalence.
Herbal products consist of a complex mix of ingredients. Just as all red wine is not Grange Hermitage, different products containing the same herbal extract are not necessarily chemically or therapeutically equivalent. 5 Even glucosamine is available as several salts (glucosamine sulfate, glucosamine hydrochloride, and also as N-acetyl glucosamine) in vastly different formulations and with varied evidence of efficacy. 6 However, data specific to each individual glucosamine- 
